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Shri Ram College, Muzaffarnagar
(Department of Journalism & Mass Communication)

Date 10-09-2019
All the Faculty members of Journalism & Mass Communication Department are
hereby inform that there will be a discussion over "Stages of Television Program
Production” topic delivered by Dr. Ravi Gautam, HOD, Department of
Jowrnalism & Mass Communication on dated 14-09-2019 at 3:30pm. Kindly

participate in it and have healthy discussion over the topic.
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STAGLES OF TELEVISION PROGRAM PRODUCTION

The production process refers 1o the stages (phases) required to complete a media product,
from the idea to the final master copy. The process can apply to any type of media production
including film, video, television and audio recording. The stages in each medium vary; for
example, there is obviously no storyboard in an audio recording. However the smnelgrhneral
concepts work for any mediun. '
The three main stages of production are:

1. Pre-production: Planning, scripting & storyboarding, ete.

2. Production: The actual shooting/recording. ' ,

3. Post-production: Everything between production and creating the final master copy.
Pre-Production
Pre-production is a fairly loose term which refers to the tasks undertaken before production
* begins. Exactly what is included in this stage depends on the medium and situation.
For a small video company, pre-production may refer to everything that happens before
shooting begins, for example, meeting with the client, research, storyboarding, location
planning, etc. : '

1. Identify the Purpose of the Production |

o The most important step is the first one.

e Is the purpose to instruct, inform, entertain, or o generate f‘ei:].iﬂgs' of pri:’ie, or
social, religious or political need? '

« Possibly the real purpose of the production is fo create desire in the audience
to take some action. : '

« And, the primary goal of most broadeasting is simply to hold the interest of an
' audience so they will be influenced by the commercials. |
. e Even so, most productions have more than one goal.
. Identify and Analyze your Target Audience

(]

¢ Dased on such things as age, sex, socioeconomic status, eddeational level, ete.,
program content preferences will differ. |
o These preferences are also different for different parts of d Nation. '

3. Research . | I
« Check out similar productions done in the past. Ask yourself some guestions.
How will your proposed production differ from the  successful' and
unsuceessful efforts that have been done in the past? Lo
« Why did they work; or, maybe more importantly, why didn’t they work? Of
. course, since production styles change rapidly, you necd to take into
‘consideration differences in time, locations, and audiences. I '
4. Tdentifying Programme Format '

e« News and Reports

e Live Reporting ' | '

s Documentary . )

» Drama |

e Soap Opera | . |



« SitComs WCRER =
e Quiz Shows and Game Shows
o Interview

5. Scripting

e Script is the building block of any production.

o Writing for electronic media is not same as writing for print.

e One must clearly understand the Video Grammar before he can create a
production from a script . !

e Video scripts are written in broadcast style. b

» Video scripts use short, concise, direct sentence. !

« Active voice is preferred over inactive voice. |

e Nouns & verbs preferred over adjectives, & | it

« Specific words are preff:ﬁed over general words.

e Facts must be taut, verbs strong and active; a script should cracklel:,' |

6. Budgeting : '
Production Expenses can be classified as \

« Above-the-line cost generally relate to performing & producing elements:
‘talent, script, music, office services, ete. '
‘s Below-the-line elements refer to 2 broad areas:
o physical elements (sets, props, make-up, wardrobe, graphics,
transportation, production equipment, studio facilities; edifing etc.) '
o Technical personnel (the stage manager. engineering personnel, video
recording operators, audio operators efc.) -

7. Develop a Treatment or a Production Proposal or a Programme Brief

Even though you may have a clear idea in your head of what you want to get
across in a production, unless you can clearly communicate that idea to people
who can help you launch your production, that's just where your idea will stpy —
in your head. " J !

The first step in this direction is to write down a clear and coneise summary of
your ideas, in the form of proposal and treatmen. ' '

A proposal presents the film or video in a series of categories whereas technically
a treatment is a narrative version of what is or will be on the screen. Although
both terms tend be used interchangeably, they have different functions. The
proposal is written first — and that information informs the treatment. Both are
written to convince the reader that you can produce a video or film with impact
and significance. I :
A simple program proposal may be just a couple of pages, or, in the case of a
feature-length dramatic production, a treatment can run 60 or more pages.

8. The Seript: The script is the most important document producediby the production

‘ company as it provides the core upon which the whole production process is based. It
will be used ﬂmrc-ughcﬁt the whole production being the most irhpmrtqﬁt source of
reference. .



10.

s We usually produce a ‘two-column script’, the format most often ysed in video
" production, one column containing the visual elements and the other column for

the audio content and dialogue. This clearly shows how the programme will be
developed. ' L

= A script can also be of great importance to you as it provides }I*Gu with ‘a point of
quality control. Occasionally a production company may suggest’ that a script is
not necessary for the production of a corporate video and merely supply you with
the narration. This may be an indication that the end product may notlive up to
your high expectations. The lack of structure resulting from working without a
seript can add considerably to the production and editing time and therefore can
actually cost you more in the long term than paying for the full servite in the first
place. : .

« If you have any suggestions for changes‘to the script you will have opportunity to
make them at this stage when they can easily be written into the script. It becomes

 harder to make changes the furthér through the production we have progressed.

The Sforyboard

The storyboard provides a more visual representation of the corporate video It

comprises of a series of sketches showing what the shots will look like that make up

the video. oy

The storyboard is also a working document which can be reﬂ;—:rreq to when developing

the shooting script and even when setting up props and organising talent op location.

It clearly depicts where talent and props should be and also shows the flow of action.

Although it can be very useful to have a storyboard to refer to later in the pl'[ldlfﬂtiﬂl]

process, actually developing the storyboard itself is very time consuming, !

Therefore, the budget available and time allocated for a specific production often

dictate whether or not a storyboard will be produced. However, ' there are instances

when we would advise that a storyboard should be developed e.g. if a production is

drazmauhasad and a storyboard is necessary to plan camera angles, the number and

continuity of shots, and exact positioning of props and actors.

Scouting locations :

Scouting locations is the key to producing a professional result, ep'abling us to plan

for the Shoot accurately, thus saving time and money. We consider the colour

temperature of the lighting, the available space, location of power supplies etc. For

outside locations we need to consider factors such as traffic noise, weather

implications, to assist in our planning for the Shoot.We may also take stills from

" different camera angles which can be used in designing the storyboard if required.
5 '

Acquiring permissions . .

At this stage we begin the sometimes lengthy process of acquiring' permissions
necessary for your corporate production. For example, should you want to list
companies in your customer-base and use their logos, we would have to get their

permission to use their logos, as they are copyright images. ' '

12. Shooting Schedule



|
i

The shooting schedule is a list of the shots arranged in the order they' will' be filmed,
with an indication of the timing of the filming. This is produced with reference to the
storyboard and the scouting of the locations. You will be provided Iwith a copy as far
in advance of the Shoot as possible, in order that any arrangements can be made
within your compary to ensure everything runs smoothly on the day of the shooti
Production Process: v !
Now that vou know exactly who, what, where, when, why, and how, you're ready to start
producing your piece. In this phasc you get oul and implement your ideas. Shoot your
© project, and always have MORE footage than you think you'llneed. ' o
e If your friend is operating the camera, direct him/her to get the shot you want,
Bounce creative ideas off each other, and ALWAYS do multiple takes from multiple
' angles. Not only does this help your talent warm up, but your editor will'love you for
it.Try to follow your schedule. Keep your crew and talent happ?.’. DON'T go over
your budget. Take control of the creative aspects. : '
o Production is the actual taping of the TV show or shoot. Cast and crew are assembled,
and the director will orchestrate the taping and work to shoot as quick'ly;as pnésible,
_ Production may take place in a, studio or on location. Location shooting' is almost
always more work, as production equipment needs to be brought to the location along
with the cast and crew, I J
s Producing also means seeing to it that a worthwhile idea becomes a worthwhile
television show. The producer manages a great number of people and coordinates an
even greater number of activities and production details. The effect-to-cause model
starts with the basic idea, then. de_ﬁnes the desired audience effect—the p‘fncess
méssage. The definition will determine the medium requirements: content elements,
production elements, and people The program proposal normally contains Thlc
following minimum information: program or series title, objective; target audience,
show treatment, production method, and tentative budget 3 |
e The script is the most important preproduction element. It determines the entire
production process. Preproduction coordination invelves selecting and. contacting the
production people, deciding on facilities and production locations, scheduling all
" production activities, and taking care of permits, clearances, publicity, and promotion,
During the production the producer acts as host, watches the production flow, and
oversees the general quality of v l
e the show. Postproduction activities include scheduling postproduction facilities and
people, supervising the editinig, a final evaluation of the pmgmml, handling solicited
and unsolicited '
» feedback, and record keeping. '
Post Production Process:
This is probably the most time-consuming part of the whole video production process, just as
- in the case of a hit movie. This will be taken into consideration at the time of scheduling the
production. Below are some of the main activities undertaken when editing your programme.
The order in which they are completed may vary from one production to Ismnﬂ{cr.

Assembly of the rushes ; | |
| .



' ; - |

Once we have all the footage work will begin on one of our edit suites. ﬂs'&semhlling the
rushes refers to viewing the footage and deciding on the shots to be used. IThe:.r are assembled
in the order they will be, viewed in preparation for the editing'to commence. '
* Animations, graphics and titles W
" We will have discussed the use of animations, graphics and titles at our meeting at the
beginning of the production process, particularly in relation to corporate logos, or possibly
products being promoted in your video. ; '

* Music and sound-effects .

There is a wide range of music to choose from for your corporate video. Tlhe.nlz are three main
categories to choose from:

. commercial recordings of popular or classical music requiring copyright cllearam':c.

«. library music where you may suggest the style of music you would like and we can

select music fulfilling your requirements from the large selection available.

« music written for your corporate video according to your specifications. . L
Vou can be as involved in the choice of your music as you want. If you decide on library
music we can send you some samples to choose from or we can choose the most suitable for
. you. ' | | o
If you decide to have some music written specifically for your production we can send you
samples of music by a number of cumpose}s for you to choose the style of music you are
interlested in. We can then arrange to have your music composed for you. . .

Once we have the music for your video we will begin to work on this element of the

" soundtrack. checking levels and monitoring the quality using ppm ineters and audio
veetorscopes o
Af Peak Vision TV we have our own recording facilities enabling us to record pur own sound
effects to add to the sound track on your programme to enhance the images'- and add to
animations where necessary. ' '
A good soundtrack is essential to add life and vitality to images, no matter how excellent the
images. !
The voice-over
We have a variety of voice-over artists available for our corporate pmducffnns. If you want to
. be involved in choosing the right voice, we will provide samples to choose from. Otherwise,
the choice can be left to our discretion and we will find the voice to appeal to your audience
and suited to your product and company image. In this case, we will still make sure we have
your approval before the recording is arranged. o ,
. "Rough cut’ . ' '
This is a rough version of the corporate video with music, sound effeets, animation and
voice-over. However, it will not look very different from the end product. At this stage we
meet with you providing the opportunity for feedback and any last requests for small changes
to be made to your programme. As our editing is done in-house, it is stil] possible to make
such changes without taking too much time. '
'Final cut’ ' ' T
Having completed the final edit making any small changes requested by you and putting the
finishing touches to the production, the Final Cut will be shown to you for your final
ﬂ:ppmva] before beginning work on duplication if required. '




Shri Ram College, Muzaffarnagar

- (Department of Journalism & Mass Communication)

Date 17-09-2019

Notice
All the Faculty members of Journalism & Mass Comnunication Department are
hereby inform thar there will be a discussion over "Television lnterview'" topic
delivered by Dr. Rajesh Krishan Bhatt, Faculty Department of Journalism & Mass
Communication on dated 21-09-2019 at 3:30pm. Kindly participate in it and have

healthy discussion over the topic.
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Television Interview — types of news interview, art of condueting a g{m(ﬁ interview
There are three ways to gather information for your story—research, observation and
interviewing. Of these, interviewing is clearly the most important. It can be done ipi person,
over the phone, and live with the snterviewee, It can be extensive or just a few questions. In
whatever form, it is the key to the stories. Some important aspects of interviews are:

e Always prepare, Preparation allows you to ask good questions and signals your
subject that you are not 1o be dismissed lightly. Read all that is available. Talk to
those who know the subject - '

e What is the tentative theme for your story and how will this interview fit that theme?
When you have answered those questions, prepare a list of questions. The best way 10
have a spontancous conversation is to have questions ready. That way you can reldx,
knowing that you will not miss an important topic. r

« Phrase your questions in a neutral way. Mix open-ended quastin'ns. such as, "Tell me
about your love for antique cars," with closed-ended ones, suchas, ”I~|In'w old are
you?" The closed-ended ones elicit basic information; the open-ended. allow the
interviewee to reveal information. ' v ol

o Try to establish a rapport with the person early on. This meeting will hellp the person
to get comfortable with the camera and this stage may also determine how the rest of
the interview will go. | ' . '

« Look at the subject in the eye and listen carefully 1o his/her answers. Be Suré to

snlile. A smile helps both you and your subject relax.

e When the source is speaking, nod or make some verbal remark to show you arc

listening and understand. Sit on the edge of your chair and lean forward. S

o Focus on what the source is saying, not on what you will ask next. Your next question

* will be better if you heard the answer to the last one. Listen critically. I '

e Don't interrupt, don't ask long questions, don't talk too much, don't challenge too early
in the conversation. You're there o hear opinions, not offer them. :

o If the subject takes the interview in an unexpected direction, go with her/him. But
remember, you are in charge of the interview. Make sure you accomplish your igoals
and be assertive if necessary. Stop after one hour. Be alert to the fact'that the best
material sometimes comes when you have reached the end and thanked the subject for

their cooperation. ’ | o

« Ones you have established the location for the interview you need to set up (the
camera .Varieties of shots should e captured so that while editing there should not be
any scarcity of shots. While filming interviews think of the cutaways you might need
to cover edits. -

- The Importance of Interview in TV News , | ;

While visuals tell the story in television news, interviews provide the little moments of

emphasis that punctuate the story. Without sound bites the television story is barren:
« Interviews provide essential details. 1 '
e« Help give stories spirit and atmosphere. I

[}

« And impart a sense of spontaneity that would otherwise be lost.



In television news, whatever your job in the field, interviews will be a dominating
, fact of live. )

e Practice good manners and treat subjects with genuine courtesy.

' » Be friendly but not overly familiar with your subjects. ' , '

e Remember your subjects are neither your friends nor enﬂmiels, They are metely

your subjects. '

« The best interviews carry at least the illusion of spontaneity. |

« To help preserve the feeling of spontaneity, try not 1o share quesﬁ_uﬂs W’]lﬂ your

subject before the interview. . | ' '

e The best interviews address the moment and the feelings of the moment andlgmw

naturally from the honest interaction between you and the subject. |, !
« Do your homework properly-The more you know about your source, the more
confidence you give the person and the more you can concentrate on |istening
without having to worry about the next question you'll ask. Anyone cap dsk
anyone else questions, but the interviewer can succeed only by asking informed
questions that are based on knowing everything possible about the subject.
o Build questions around the five W's g .
e The strongest interview questions solicit information and most commonly arise
from queries that begin with “Five W'S”, Who? Why? Wht:re?‘l"'ﬁ.fhen?IWlmt {and
How?) I

Different Types of Interviews: I .

Hard News : .

The hard news interview is usually short, to the point, and to illustrate a bulletin or a news

item. It deals only with important facts, or comment and reaction to those facts. |

Informational .

e Informational interview is similar to the hard news interview, but need not be
restricted to major stories alone. _ i

e Informational interviews can also be used to provide background.

Investigative ' _

e The investigative interview aims 1o get hehind the facts to discover what really caused

* events and sometimes what could be done to prevent a recumrence. :

« This kind of interview can run and run and often forms.the basis of a documentary..
Interpretative

There are two types of interpretative interviews .The first is the reaction story-a reaction
either for or against what has happened. Reaction is always stronger and more effective when
it comes from someonc Who is personally involved. The second is an explanation of events.

Analysis, explanation comes best from an experi eyc far enough from the story 10 rrfmain
objective. S
Personal \

This might be a short interview with someone well known about themselves, or a
longer, more inquisitive revealing personality profile. ' o
Emotional :



¢ This type of interview is the most sensitive area of reporting. It is dealing with a

* subject’s inner self, an area into which the media too frequently trespasses uninvited.

e For cmotional interviews the rule is to tread carefully when your foot is on

somebody’s heart, and then only walk where you have been given t!?e right of way.

Telephone or remote :
The poor sound quality of telephone lines mean phone interviews should be avoided where it
is possible to record the interview or got the interviewee into the studio. ' :
Grabbed :
Grabbed interviews are obtained by’ pushing a camera or microphone under the nose of a
© subject and firing questions. ' | o
"~ VoxPop ' _
Vox pop is an-abbreviation of the Latin vox populi, or *voice of the people.’It is a method of
consultation that records (on film) the responses of people when asked a question (or
. questions) on a particular topic. Their responses are then presented tg the viewer as a
reflection of popular opinion. The vox pop is a tool to'be used when you are loplking for a
snapshot of public opinion on a single, straightforward question. It can also be a good tool to

use for young people, encourdging participation through using attraction bf teclinology '
|
|
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Shri Ram College, Muzaffarnagar
(Department of Journalism & Mass Communication)

hereby inform that there will be a discussion over "Television Program Formats"
topic delivered by Dr. Sandeep Srivastava, Faculty Departinent of Journalism &

Mass Communication on dated 28-09-2019 at 3:30pm. K indly participate in it and

have healthy discussion over the lopic.
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Man n&eds Variety A0 his Jif, when = taking food, getting dressed, making friends or even selecting
ﬁnlii:lallllumnt. Here in television alge we 20 by the saying ‘variety is tlie spice of Jife,
Many times while Watching television You must haye thought thyt S0Ime programmes are a work of the director’s
imaginating while others APpear to be real |ifa EXperietices. This s very true bc-::lausr: on one hand we have
Programmes wiich are based on imagination and on the giher hand, we' haye Programmes that gre hased on rea]
inciﬁ;fei:ts and eventg, Thus, we haye two broad formage of television Programmes which e shall dispyss liere.

*  Fiction Programmes : .

*  Non Fiction Programmes ' A S |
Fiction Programimes: Almost all the fiction Programmes tha depend op Imagination and dramatization ape
meant for Entertaining the audiences. Drama/ SOAP Operas Jike Humlog, Ghrar ek Mandir, Kyunki saqs bhi kbahj
bahu thi are ongoing, episodic works of fiction, i
Non-fietion Programoes: Apar from different serials and other Chtertaining works of fietion, you muyg have
Wwatched programmes on television thay Provide a lot of information regarding varjoys events that take place in
our sumum'.'h‘ngsland also impart education op Comtemporary fssyes. Let us ngw discuss the various non-fiction
Programmes available on teloyisjon, Al
News based Programe | |

The Live Show ' , ; ! .

do extended or specia] Programming live aj 4 Particular locatipn, I many ways, the
Program will look like a regular newseast, jn that there are anchors delivering the rews and introducing the
taped segments, pug going live on location gives the news a somewhat different |go andl feel. Tt'sends 5 subtle
message to the audience that this is special and not the routine newscas; done every day in studijg,

; : "I‘hr.‘rugh Producing live- shows js q difﬁl:_llf!
S ot Gerg | ﬁﬂ[ﬂl‘rﬂiﬁm | task but doing the pews from a fair br gy important

x! r"i =y

Pllgrimage site is ap effective puhlic relations 1og),
|

T:: - =L _ ' Selccti'ng a0 appropriste panel fs the first

: - ! duty of the producer in these situations ang e most
appropriate  paneljst May not always b the most
exiting speaker. -

Roundtable or Studip Discussjon

it usually involves people .-afm'ng around a Table
: discussing a cortain topie. Ideally,! it is'a discussion
between a halfdozen prominent people on an important issue It thay be with or withojt audignce, This lype of

HEWS program has severa advmll,agcls. including the faet that ity telatively cheap 1o J:rmduce, ifl' there is no

audience involved.

The show s also fairly controllpble, because it usually takes Place in a studio, is taped before airing, and can he

z o "
edited, But there dmwhqp]:i'tug. Like it or Nnot, entertainment has become a big part of news business, and
audiences expect a suﬁms_ﬂgﬂtcd H

nd engaging Program. However, the roundtable is merely a discﬁssinn, and
depending on the topic, that can get excruciatingly dufl.

Talk Shows ! el

FTIEEE shuws'are a good way for 5 stalion to Eauge the
sidience feedback oy o crtain hews topic, Though the
format is much Jike the munfitab!al. i that prominent
newsmakers will discuss 4 Important issue, byt the
emphasis in this show is mere dn audicnce input and




& L i
. ; :
|

interaction. Audience members will have the opportunity to give their opinions or make direct contribitions to
the show. Given,that so much television news is now geared towards interactivity, this f_f}rma;’ can be very

effective way of engaging a news audience. The main difficulty with a talk show is, its unpredictability, The

producer faces the following difficulties in producing a talk show, First of all assembling a panelof appropriate
guests who are exiting speakers 100 is not an.easy task. Then gathering an informed! talkative audience is
difficult if not impossible all together.

Debate i

Most debates follow a very strict format, which usually
includes a moderator. The moderator is the most
important person: in the debate, in that he or she controls
the topic for discussion, who is speaking, and héw much
time the speaker has. The moderator must also keep
control of the debate and not let the participants shape the
direction of the discussion. One of the keys to producing
a successful debate is finding a good moderator. In a
sense. the moderator is like & producer, controlling such
things as the time, content, and flow of the program. If
the debate has a good moderator, the program producer
actually does very little. The program itself is not
scripted, except for a few introductory and closing
remarks.

2 1y % Fi 1 [N

BANGLADESHIS BE DEPOI" =
The Phane-Ins “3

Though this format is much more common in radio, but some TV channels also use this format. A phone-in
program emphasizes the interactivity that has become so important in today's media environment and Iﬁl]nws the
viewers to directly express their opinions. Generally, a moderator will lead discussion on 4 eertain topic and
then open the phone-lines for feedback. It's chedp and easy to put together but is extremely unpredictable-and
hart to control. There’s also the danger that these type of shows are more suited to radjo and are not enough to
keep a television audience interested, -

. Phone-ins provide a chance for audience feedback, . | :
¥ | E . i
’ They create the illusion that AUDIO-VIDEO medium is a two-way medium, '
] Tliey also verify that the station or channel has an audience and that this ﬂudifence is cap'ahie_ of

understanding and responding to the message which the station transmits, "y

Documentary i

A documentary explores a factual subject in depth. It not only shows, but illuminates, 1t attempts nof Jfm‘:rtﬂ:,r-'n:n
inform, but to provoke deeper thought and understanding than a cold presentation of facts would do. A
. documentary is a creative work. Sometimes this creative responsibility rests with one individual; the
producer/director. In that instance, and in the broadest television sense, he is author; the dominant creator of the
program. The :Iuﬁ:umentary producer usually undertakes a considerable amount of preliminary research; and in

addition is 1in close contact with his subject
through the lergthy stages of filming and
editing.

Yox Pn[_:s

The term "vox Jpop" comes from the Latin
phrase vox populi, meaning "voice of the
people”. The vox pop is a tool used in many

b
i
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forms of media to provide a snapshot of public opinion. Random subjects are asked to give their views on a
particular topic and their responses are presented to the viewer/reader as a reflection bf popular opinion. For
video and television vox pops, the interviewer approaches people "in the'street” and asks them simple'questions
ghout the topic. These people will be new to interviews and will often be nervous, flustered, gipely, ete, It's
therefore important to make them feel comfortable and relaxed. !

[
When asking people to participate fast is best - don't give them time to worry about howy they look or what their
friends will think. Use a short, sharp standard question such as "Would you mind answering a couple of quick
questions about genetically modified food for TV3 news tonight As always, ask open-gnded questions and
avoid leading questions, At the same time, you must be specific enough to obtain bricf angwers. '
i

Camera shots are usually framed as an MCU or ¢lose up. It's important to think about the Buest's ]nokilng
direction, and get-an equal number of left-facing and right-facing subjects, These can then be alternated: in posi-
production. Some producers go so far as to get all answers with a particular opinion facing one way, and
answers with an opposing opinion facing the other way. Whether or not you think this is effective is up to you
~ you may feel that it is too contrived. | ' )

Promo ' ,

Promo refers to a promotional presentation, such as a television spot, radlo -am'maindemcpi, url_pérsuua]
appearance. Promo is an abbreviated term for promotion. It is a shoit audio program which promotes ideas or
information on one subject, Tts purpose is to persuade the listener to take specific actlinn, or to-adopt a new
attitude, The promo is the audio equivalent of a poster. It conveys one message, The promo should be attractive,
simple and brief with limited verbal information. Like a poster ideally the promo can serve as a s'timplt}ffng

introduction to the aodience, - '
i

There is a process of dc_ciding the content for promo, Firstly, rescarch and brain storming is done. Secondly, an
approach is selected. These can be identified, keeping in view the following points: . i

a} Promo should encourage the listener/viewer to act an your message, | |

b) Style of persuasion should be as per the needs of the larget audience and as per the 'expectancy of the
response, ! M !

¢) ‘Hand Sell’ approach is a direct one. , |
d) “Sof Sell’ is subtle & indirect. ; . P |
) Try to persugde rather than budge.
Musie and Entertainment . T ) : . . '

Drama and Comedy: Entertainment productions of a fictional nature, including dramatisations of real svénts,

They must be comprised primarily of (i.e. more than 50%) dramatic performances, Category 7 includes the |

following subcateparies:

a) Dniagnin g dramatic series ' : \
b} On-going comedy series (sitcoms);

c) Specials, mini—lsun'es, and made-for-TV feature films: | |

d} Theatrical feature films aired on television: | &

€) Animated television programs and films (excludes computer graphic productions without story lines); I
Ay ;

f) Programs of comedy skelches, improvisations, unscripted works, stand-up comedy; and ’

.



) Other drama, including, but not limited to, readings, narratives, improvisations, rapcsafi:ilms of live theatré not
developed specifically for television, experimental shorts, video clips, continuous action animation (e.2: puppet
shows), '

1 | [
Music and dance: Programs comprised primarily (i.e, more than 50%) of live or pre-recorded performances of
music. andfor dance, including Opera, operetta, ballet, and musicals. The performance portibn excludes
videoclips, voice-overs or musical performances used as background. ’ '
Music video clips: Short film or videotape productions ar concert excerpts (clips) not produced priﬂ:ari]y for
the particular program in which they are presented, which normally contain one muysical selection with visyal

material. . |

Musie videg programs: Programs consisting primarily (i.e. more than 50%) of music videosiand In s.'umc ::La*'sc:s
including a host and other programming elements. S
1

Variety: Programs containing primarily (i.e. more than 50%) performances of niixed character (e.g. not
exclusively music or comedy performances) consisting of a number of individual acts such as singing, dancing,
acrobatic exhibitions, comedy sketches, monologues, magic, etc. [

] I. ) L] [l

Game shows: Programs featuring games of skill and chance as welllas quizzes. f ]

General entertainment and human interest: Programs primarily about the world lof entertainment and its
people. These programs include celebrity profiles that may use promotional footage, talk or -ini'r:r;.rii:ﬁfsimﬁfs;
award shows, galas and tributes. They also include entertainment-oriented magazine shows; fund-raising shows
which include entertainers (i.e, telethons); human interest programs consisting of live or live-to-tape footage
without significant portions deveted 1o in-depth analysis or interpretation: and coverage of community events
such as camivals, festivals, parades and fashion shows. | L

Reality television: Programs that present unscripted dramatic or humiorous situations, tlocument actual events
and typically feature ordinary people instead of professional actors. This type of programming fqvﬁivcs
passively following individuals as they go about their daily persenal and professional activities. Though
~ unscripted, this programming may be directed and may resemble a soap opera— hence the popular references to
“docusoaps” and i “docudramas.”
Though this type of programming may be factual, it lacks or has very minimal amounts of in-depth- critical
analysis of a specific subject or point of view that is the key defining element of Lﬂlng—fo'rm ducimmntary

progranuning, : ' ;

Fublic service announcements: Messages of less than § minutes duration jntended to edicate the audience
about ssues of public concern, encourage public support and awareness of a worthy calise, or promote tle wark
of a non-profit Eoup or organization dedicated 1o enhancing the quality of life in 1ut:lal cominunities or in
society or the world at large. These include community billboards. These messages are not intended to sell or

promote goods or commercial services, No payment is exchanged between broadeasters and producers Fnr- the

broadeast of these messages. e I

When public service announcements are logzed, the start and end times must be entered, the program class must
|
be "PSA" and two components of the key figure must be recorded,

Jlnfulnur:inls, pramotionzl and corporate videos: Programming exceeding 12 minutes in Ief—:gth that eombines
information, and/or entertainment with the sgle ‘ar promotion of poods or services into .a virtually
indistinguishable-whole, This category includes videos and films of any length produced by individuals, groups
and husinesses for public relations, recruitment, . "l .

Filler programming: Programming, in no case longer than 30 minutes in duration, the Jpurpose of which is to
fill iny the time between the presentation of the major programs broadeast by the licensed pa}tfsewif:l:s and those

I ! |
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TI:-:; Bruadcasting Bill (1997): | | . |

‘ i
In mid-May 1997, the Broadeasting Bill was introduced in Parliament, A Parlimnantary
Committee headed by Mr. Sharad Paw. of the Congress (I) was constituted to have a second
look at some of the controversial clauses such as cross-media dwnership. ILiCEﬂSing
' procedures, extent of foreign equity to be permitted, and unlinking services for, private

satellite channels.

The Bill makes it mandatory for all channels whether Indian or foreign to transmit their
. programmes from Indian Territory, Licenses for satellite channels ‘will bé granted only to

Indian companies, and they would be allowed up. to 49% foreign equity. No foreign equity
for terrestrial channels would be allowed, W, 5

The Bill bans cross-media ownership (newspaper publishing houses caf have no more than
20% equity in television or cable companies), and foreign ownership. Besides, no ddvertising
agencies. religious bodies, political parties or publicly funded bodies will be granted a license
to own a TV Company. Direct-to-borne (0TH) services would be licensed only, 16 two
companies after a bidding process. =

The Cable Television Networks (Regulation) Act would stand repealed 'once the Bil] came
+ 1nto effect. The Broadeasting Bill was introduced in direct response to the Supreme Court of
India’s direction to the Central Government in February 1995 *to take Immediate steps to
establish an independent aulonomous public authorjty representative, of all sections and
interests in the society to control and regulate the use of the airwaves’. The Supreme Couyt
- Was opposed to the privatization of broadcasting, observing that “private broadeasting, even if
allowed, should not be lefi to market forces, in the interests of ensuring thit a wide'variety of
voices enjoy access to'it. The court saw ‘a potential danger flowing from the donc,a;':ntratjon of
the rights to broadeast/telecast in the hands of (either) a central agency or of a few private

broadcasters’. | g
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The Prasar Bhaarati Bill (1989):

The Ptasar Bharati Bill (1989) is based largely on the Varghese Report (1978) and the Prasar
Bharati Bill (1979) that was introduced by the Janata Dal government in Parliament in May
1878. There are some basic diff_ergencﬁ too. While the Prasar Bharati Bill favours the
. Greation of Broadcasting Corparation through an Act of F‘érliament, the ngghesé Report
clearly wanted broadcasting autonomy to be a part of the Indian Constitution. This w‘u'llxld be
necessar-,r' to ensure that no future government would tamper with the freedom and
independence of the corporation. Further, a Trust in the service of the public was what the
. Varghese Report; envisaged; the present Bil| propose a ‘Corporation’ which does not have
statutory dignity and power, The objectives that the present Bill sets out for the corporation
are taken almost faithfully from the Varghese Committee’s objectives’ for the National
Broadcast Trust. Yet it does not go as far as the Varghese Report which wants the Ministry
of Information and Broadcasting to discard its responsibility for broadcasting altéghther. The
bill manages to sneak in a representative of the Minisgr&,r as a part-time Gave'mnr. This is not
the ‘Full autonomy’ the Varghese Committee had in mind. B 4

The Varghese Committee warned against ‘copying blindly’ the structure and :::rganfsatiun of
western broadcasting institutions. The structure envisaged by the new Bill js 'patterned
" closely on that of the British Broadcasting Corporation; even the nomenclature is 1s_imillar.
Mareover, the Varghese Report underscored the nead for a decentralised structure with
powers delegdted at regional and Jacal levels; the present Bill says little-about devolution of
the powers of the Central Governing and Executive Boards. The Bill does not also go into the
* question of ‘franchise stations’ for educational Institutions or of independent radio and
television producing agencies. On the matter of the selection of the Chairman of the Board
of Governors t'-::-c:-, the Bill departs from the Varghese recommendatiuns.l '

Instead of the nominating panel consisting of the Chief Justice of India, the Lok'Pal and the
Cha]rlman of the UPSC, the present Bil| would rather include the Rajya Sabha Chairman, the
Press Council Council chairman and a nominee of the President. Similarly, it deviates
radically on the composition of the Broadcasting Council/Complaints Council. Indeed, the
current Bill is far closer in content, form and spirit to the Prasar Bharati Bill {197{9}_ than to
. the Varghese Report's, recommendations. : L
B. G. ‘v‘arghese, Umashankar Joshi and other Committee members reacted strnngl',:f to the
1979 Bill. Both felt that the then Government had been “distrustful’ of the people and that
the extent of autonomy provided in the Bill had been considerably diluted; there was no
- provision, they remarked, for any decentralisation of the,functinnfng. of the proposed
broadcasting corporation. These objections can be raised against the 1989 FF’HH too. The Bill
became an Act in 1990 with approval by all political parties in the L;:;-k Sabha and Rajya

Sabha. o
: |
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Prasar Bharati Act (1990):

The first step the ruling Congress Bovernment took in response to the ‘invasion’ by Cross-
border satellite television was to set up be Vradan Committee (1991) ‘Il'f.l re-examine the
Prasar Bharati Act {1990). The Vradan Committee suggested that Déordarshan should
devote ‘at least 20% of total broadcasting time on each channel to socially relevant
programmes’. Further, no more than ten percent in terms of time 'of the programmes
broadcast should be imported’. It also recommended that ‘while dealing with a'r'w* matter of

controversy, the programmes shall present all points of view in a fair and impartial ;nanner’,
i ' ' . |

The United Front Government went a step further, It sought to draw uplr E.. éampn:ehensive
National Media Policy which would take so account questions such as decentralisation of
television, regulation cross-media ownership, Participation by foreign media houses, rale of
* advertising and unlinking from Indian Territory. The Ram Vilas Paswan Committee was, set
' up for this purpose in 1995, It submitted a 104-page working paper with 46
recommendations on public and private electronic media, néwspapers, news agencies, and
film. The Committee had hammered out consensus on National Media Policy. Some of the
' recommendations we.re incorporated in the Broadcasting Bill intrnduceld in parl'.famen't_in
May 1997. The Nitjsh Sengupta Committee (1996) was constituted in 1996 to have another
lock at the Prasar Bharati Act and to suggest amendment it submitted its repart in August of

the same year, »
¢ |
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. The Press Council of India , | ot

I

: : - . th July, 1966 as an autono 5,
The Press Council of India was first constituted on 4™ 19 A aeen
statutory, quasi-judicial body, with Shri Justice J R Mudholkar, then a Judge of the Su']:rreme-ﬂnurtl, fg 0

" Chairman, The Press Council Act, 1965, listed the following functions of the Couneil in furtherance of its

objects : 1

. to help newspapers to maintain their indEpendencg; 3t

» to build up a code of conduct for newspapers and jqurnaifsltslin'
accordance with high professional standards; dhdar

* to ensure on the part of newspapers and journallists the
maintenance of high standards of public taste and foster a due
sense of both the rights and responsibilities of citizenship; '

' * 1o encourage the growth of a sense of responsibility and public
service among all those engaged in the profession olf journalism;

* to keep under review any development likely to restrict the
supply and dissemination of news of public interest and'
~ importance: | T
* to keep under review such cases of assistance receijved by any
Newspaper or news agency in India from foreign sources. as are
referred to it by the Central Government. .

. Provided that nothing in this clause shall preclude the Central 1
Government from dealing with any case of assistance received by a
newspaper or news agency in India from foreign sources'in any other
mahner it thinks fit; g |
e to promote the establishment of such common senl*viqe for the '
supply and dissemination of news to newspapers as may, from
time to time, appear to it to be desirable; J
* 1o provide facilities for the proper education and training of
persons in the profession of journalism; il
» to promote a proper functional relationship among all classes of
persons engaged in the production or publication of newspapers;-

i



* to study developments which may tend towards monopoly or

_ concentration of ownership of newspapers, including a study of the:
ownership or financial structure of newspapers, and if necessary,
to suggest remedies therefor: iy !

e to promote technical or other research:

* to do such other acts as may be incidental or conducive to the.
discharge of the above functions.

The Act of 1965 provided that the Council shall consist of a Chairman

'+ and 25 other members. Of the 25 members, 3 were to represent the two
houses of Parliament, 13 were to be from amongst the working .
Journalists, of which not less than 6 were to be editors who did not own
or carry on the business of management of newspapers and the rest
were 10 be the persons having special knowledge or practical experience
in respect of education and science, law, literature and culture. By an
amendment of the Act in 1970, the membership of the Council was: |
raised by one to provide a seat for persons managing the news
agencies. . [

The Chairman under the Act on 1965, was to be nominated by the Chief
Justice of India. Of the three Members of Parliament, two representing
Lok Sabha were to be nominated by the Speaker of the Lok Sabha and

one representing Rajya Sabha, was to be nominated by the Chairman of
~ the Rajya Sabha. The remaining 22 members were to be selected by a
three-man Selection Committee comprising the Chief Justice, of India,
Chairman of the Press Council and a nominee of the President of India.
The Chairman and the members were to hold office for period of three
years provided that no member-could hold office for a period exceeding
six years in the aggregate. i |

When in the early years of the Council's existence a grievance was aired
about the selection of a category of members, Parliament'embarked on

- a search for a meticulous formula which would ensure uncompromising

" impartiality and faimess in the selection of Chairman and other :
members. This led to the amendment of the 1965 Act entrusting this
work to a Committee comprising the incumbent of the three highest \
- offices which are considered as an embodiment of these atfributes,
namely, Chairman of Rajya Sabha, Speaker of Lok Sabha and Chief
Justice of India. But, the pursuit for still less subjective scheme
continued. Even a statistical formula was evolved for equitaple



. presentation of the various representative organisations of the
profession. .

As has been referred to earlier, composition of the nominating

. committee was changed by an amendment of the said Act in 1970,
according to which the Chairman and the members from the press were
to be neminated by a Nominating Committee consisting of the Chairman
of the Rajya Sabha, the Chief Justice of India and the Speaker of the
Lok Sabha. o

The amending Act of 1970 introduced several other provisions in the,
Act. The manner of selection of persons of special knowledge or
practical experience was specified. It provided that of the three persons
to be nominated from among such people, one gach shall be nominated
- by the University Grants Commission, the Bar Council of India and the '

' Sahitya Academy. It also provided for raising the membership of the
Council to give one seat to the Persons managing the news agencies.
Out of the six seats for proprietors and managers of newspapers, two |
+ 8ach were earmarked for big, medium and small newspapers, No
working journalist who owned or carried on the business of management
of newspapers could now be nominated in the category of working
journalists. Also, it was specified that not more than one person.
interested in any newspaper or group of newspapers under the 'same
control, could be nominated from the categories of editors, other working
journalists, proprietors and managers, E iy o

The Nominating Committee was empowered to review any nomination
on a representation made to it by any notified association or by any

" person aggrieved by it or otherwise. The amended Act also barred
renomination of a retiring member for more than one term. Where any
association failed to submit a panel of names when invited to do 50, the
Nominating Committee could ask for Panels from other associations or
* persons of the category concerned or nominate members after :
consultation with such other such individuals or interests congerned as it
thought fit. -

Under the original Act, the Chairman was nominated by the Chiéf_dustice‘
of India. But, after this amendment, homination of the Chairman was :
also left to the Nominating Committes. et

The Council set up under the Act of 1965 functioned til| December 1975.
. During the Internal Emergency, the Act was repealed and the Council
abolished w.e.f. 1/1/1976. v~
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The Television Production Personal /News . . | oo
Researchers: This is the starting job in the editorial department. Nowadays not many organizations
' have News Researchers as they expect the Reporter to do his own research. il
Hepurterszl This is the most popular role in the editorial department. The Reporter covers stories on
location. He does the interviews and is the on location director. Once back he scripts the stary and
_ getsitedited. - ' SRR
Desk:_ The people on the desk have a varied set of roles. Ope is to keep themselves abreast abgut
what is happening all over the world the other is to check scripts of Reporters for grammatical ang
factual errors. Also they ensure that no important story is left out, | : .
News Coordinator: Another crucial ared in a newsroom is that of the News Coordinator. ﬁe not only
keeps himself abreast of what is happening all over the country but is also in touch with all his.
_curr.espondents and stringers on the field. : . |
Editors: There are mainly two kinds of Editors; Input and Output editors. The input ones decide
what news items or stories are to be followed whereas the output ones decide which stories are to
be carried in the bulletin. - . ' i
News Prnducerls: These people help the output editor in executing his decisions, Snmetimlﬂs the
* output editor and producer is the same person. The main role of the editorial producer is to
command the bulletin’s run-order.
Ancl]urs: Also called presenters or hosts. These are pecple who come in front of the camera and
introduce a news item. Earlier these people were called News Readers but this nnmenc'[ature has
Director / Producer: The production unit is headed by the Director. He decides'the look and feel of
the programme and eventually executes what has bean finalized on paper by the News Producer, In
some channel this person s called the producer of the show. He also has the task of controlling the
Production Control Room {or PCR) when the news is being compiled. }
Graphics: The graphics department makes all the graphics and fires them at the Hght timé,under-the
guidance of the director,
Lighting Directors: They light the studio based on the Director's instructions, ' ° , '
Assistant Producers: These peaple assist the directar in his work, The work could range from
compiling the story sent by a stringer, .news agency or keep stories ready. far telecast or run the
Autocue machine. Autocue machines are computers with a see through screen at ane side. The
'+ camera can see through and focus on the anchor whereas the anchor can see a computer screen and
read the néws.l
Production Assistants:_Junior assistant producers are called Production Assistants.
Techlnir:a! Personal: ! : |
Cameramen: They operate the camera both on lacation and jn studios, s -
Sound Recordists: They record and control sound levels on location and in studios, |
Video Editors: These people edit the footage available as per a script.
Lightmen: They are junior level staff who actually light up a place. :
Vision Mixers: They are anline editors who cut from one camera to anather or'from a l:la_mera to a
}fide'n Recarder based on the Director’s instructions. They work with a series of rnc:m'tqrs'whiich aré
available with him on location. b TR e
CCU Operators: Camera Control Unit Operators match the various cameras in a studic. Unmatched
cameras will make a programme look unprofessional with different Cameras showing different
colour and light balance, ; :

+  Maintenance Ehgineers:'r‘heymaintain all the equipment L
|



MCR / VSAT operators: Master Control Room or MCR sends the completed pi'"ngra mme signals 'to
the earth station from which they are sent to the satallite. They also control the signals coming
from other studios and OB Vans {Outside Broadcast Vans) ' f '
Computer Engineers: Nowadays the entire operations in a newsroom are automated hence
Computer engineers are a part and parce ::rf"anyr news team, y



Shri Ram College, Muzaffarnagar

(Department of Journalisa & Mass Communication)

Date )3-12-2019

Notice
All the Faculry members of Jowrnalism & Mass Communication Department are
hereby inform that there will be a discussion over "Women used as a medium to
attract Consumers" topie dediverod b Meo Tarun Pal Faculty Department of
Jovirnalism & Mass Commuwmucation on dated (07-12-2019 ar 3:30pm. Kindly

participate in it and have healthy discussion over the topic,

Ms.Shiwani Berman D Ravi Genrtam
Convener, Saturday Clib HOD
Dept. of JIMC Dept. of JMC
S.No. Name of Faculty
1. Dr. Ravi Gautam
2 Dr. Rajesh Krishan Bhat |
3. | Dr Sandeep Srivastava |
4, | Ms. Vaishali Garg_ 1
5 Mrs. Nibha Sinha |
O Mr. Brij Kishor Sigh |
i Mr, Manu Kaushik
8 III'~.f'Ir. Tarun Pal ___t“_
9 ' Ms. Shivani Gupta ]
10. Ms. Shiwani Berman : | N
11.  Mr. Shiv Kumar L @m




Ihate 07-12-2019

Shri Ram College, Muzaffarnagar
(Department of Journolism & Mass Communication)
Attendance Sheet of Saturday Tea Club
Session 2019-20

S.No. | Name of Faculty Signature -
1. I.Jr Ravi Gautam | 4\ b
S - (B |
|2 Dr. Rajesh Krishan Bhatt e ‘
<l Dr. Sandeep Srivastava e |
e e = _QRL_

4. Ms. Vaishali Garg cpgtr*u/

5. . |Mrs.NibhaSinha | il |
E Mr. Brij Kishor Singh o a Z -7? \ |
7 Mr. Manu Kaushik o o —
8. Mr. Tarun Pal - (@ _/{/{U\—U—’ﬁd’q

9. "M, Shivani Gupta 1 ST
| __E 'l . :___d:_«;L .Af:,q}m{)\:t“ ‘
| 10. Ms. Shiwani Berman %\/&\}Eﬁ:{:’f |
— — _ e e b _|
11. My, Shiv Kumar {\6<D:.; p .|




- Women used as a medium to attract consumers.

Women have always been used as an attractive item in medig. Taking ailook at all the
advertisements around us, 99 % of them include women, We see women in bike ads and
shaving cream ads!!! ts just amazing that how media is using the female sex to promote their
products; be it & men’s product advertisement, daily use product | or ah}r"_ children

advertisement, one thing is common in every ad: WOMEN.
- ' |

L I
The exploitation of women in the media has become so common, particularly in advertising
that most people fail to get outraged or even notice it anymore, While carrying out a research
- in my first year of bachelors on the' topic: Westernization in Pakistan, 90 % of the people
+ agreed to the statement that women are being used as sex objects in advertisements, -

Today wdmen are being glamorized a Jot, Looking at Bollywood and Hollywood movies
women are being portrayed as the c¢ye candy for the viewers, They are being depicted in roles
whicl no longer exist in real life. An example is that young teenagers taday have, a great
* exposure to media and they learn and try 1o copy from it. So the slim and trim figures of
aciresses, models and other celebrities send message to those najve minds to be like thein.
And these young leenagers in order to pain social appreciation, risk their hedlth for the sake
of slim bodies, | ' |

Aside from the above facts media today also shows that women are no longer the dependent
ones. Women today are equal to men.and they have the capabilities to stand and walk side by
side with males in every field, me it household decisions, professional field or personal life,
women'’s role is equal to men! ‘

Media no doubt is exploiting women’s pod given beauty but it has also played a major role in

© giving equal rights to women. And because of this €Xposure given to females, women now
' can slep forward and if not eradicate thep at least reduce the torture of males, which is very
common in the primitive societies of the world.

J Conlli:luding media portrays women as equal to men, but female sex is also being USED by
the media, _ . .

31% |
Geo News is one of the most viewed and popular news channels of Pakistan and that is why [
chose a program from this channel, As it says on its website, its policy is that ‘It will
highlight the issues of concern and the cultural richness of its people 1hmughlin_fhrmati::m,
discussion and entertainment. GEO will propagate transparency of responsibility that will
ensure its position as the most credible and meaningful source of information, through quality
programming based on issues.’ . | i

For this assignment I chose a show called 51% that is aired on Geo News, It is hosted by

. Nida Sameer and is basically a magazine show based on women. [t js aired on 'weekly basis
and is based on news and issues revolving around women, What I like about this show is that
it not only shows the negative issues and problems that women of Pakistan face, but it also
congentrates on positive aspects and on celebrating womanhood. It is a mix of both hard and,
. soft news and is executed in a way that is entertaining as well as encnuragij;g' and not just .
depressing as we would expect shows revolving around womei to be. The show consists of
‘stories that have universal appeal with subjects as diverse and sensjtive as religion, society,



sex, education and arts, all from women's perspectives.’ e o :
Geo News and TV has been known for airing shows that focus on women and their issues,
there was a very popular show known as ‘Geo Hina k saath with Hina Bayat'. This is because
a large number of audiences are womer and there a lot of issies on women that need io be

" highlighted through the media. Geo portrays women through ‘51%’ as a progressive part of
our society and as having the potential to become successful. In the special 6th September
episode, we are shown how women of Pakistan have progressed and are now actively
participating in different departments of the Pakistan Ajr Force. One episode was on the

. typical day in the life of a Pakistan; woman during Ramadan, although the tapic being'
simple, it was interesting and highlighted the importance of women in our daily lives.
Another episode is on the interview of Reshman — the singer who has made her mark
internationally. The interview is well-conducted and explores how Reshman, despite being a
‘woman and a part of the music industry since the 60°s has been successfill and tepresented
Pakistan all over the world. It is an inspiring show celebrating the women of Pakistan as wel]
as showing some of the serious problems faced by them which hinders their growth. Tt
motivates people to overcome these 1S5U€S S0 We can progress as a society,, | |
51% does not have a tone of exaggeration or sensationlization and is well-researched, '
Overall, the show is a well put together and has an underlying sense of encc-uragemeht for
women, men and caters to al] ages. It.generates positive response from its audiences and is

. balanced and unbiased, - ' .
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TV News Packaging

A news package is vsually the longest type of smryteliiﬁg found on television mewscasts. Tht':y are
also found in long-form news programming, such as the Aaj tak News program 30 Minutes, '

A package is a self-contained taped news report. Usually, the news anchor will read an introduction
live, then the pre-recorded story will be shown, A common part of a news package is the appearance
of a reporter talking into the camera. This is called 2 "standup" because the reporter is offen seen
standing in, front of the camera on the scene of the story.

News packages usually run for 1:15 1o 2:00 in length. In the case of, magazine-style news
programming. packages can be 20 minutes ar longer. This type of news presentation is best for
complicated stories or-ones that have multiple interviews, These are the packages where you introduce
the audience to an issue and explore multiple elements of the story through i1‘1'terview1'n'g different
people. . T

It's also important not 1o study too much into an item, perhaps just thiree paints. And try to, avoid
noddies (shots where you, the interviewer, nod and which are edited in later) and wal!-léin_g- shots for
TV, they are overused and boring, :

:I‘ry'tc think of original shots and sounds that will capture the attention of the audiciice. . |

1- Clarity: Before you start, have a clear idea of how long your finished 'ite}it'is'lilker to be and
roughly how much footage of vour interviewces you are likely to use. '

2- Format: Map out a structure for the piece and try to work out a likely order for the interview
clips and which points they will address. ' i

3= Main points: Try to limit yourself to three main points for one item. i

4- Use of interviewees: Make sure cach of these three points is addressed by a different
interviewee. .

5- Review: Listen or watch the interview in full from start to finish at least once in order to
refamiliarise yourself with the material, taking note of the time on rh,:'reccrding.of gach
potential interview clip, the words that begin the ¢lip and the words that dnd o '

6- Coherence: When you have repeated the process for all the inferviews in your piece, return to
the structure you haye mapped out and see if it is still coherent or if the order, of interviewees
needs fo change.

7- Strength: Try to put the strongest interview near the start of the piece. ' . _

8- Selection: When you are selecting interview clips, choose ones whfchhgive opinion OVer ones

which relay only information; information which s not controversial can ehsily be
summarized by you in your linking commentary., j

9- Pace: Try to leave a pause at the start and end of each clip. Life isn't breathless; neither
should a radio or television package be. : y

10- Clichés: In television avoid using noddies and walking shots to illustrate your material. They
ara the mind-numbingly boring to look at and do not make best use of the medium.

11- Editing: Avoid cutting excessively from the answer (ie taking one part-of three seconds from

' the start of an answer. three seconds from the middle and five from the end), 'l_"his' sounds and
looks unnatural, misrcpresents the interviewee, and is excessively difﬁ-::ult to process for
television interviews. : ! R :

12- Context: Never take an answer from one question and use it in response td another. This is
£ross misrepresentation. { U |

13- Commentary: When you are writing commentary to link the clips together, try to avoid using
the same words at the end of your text as the interviewee says in the beginning of the clip ie. :
John Smith said he was delighted.. [John Smith] "l am delighted .. ' '



]

14- Summaries: In TV and radio journalism, your package may often be mentioned in a news
« bulletin before its broadcast slot, in the form of a clip. When writing the introduction for that
clip, avoid summarizing everything that is going to appear in the clip, M
15- Positioning: In television Teports, oy to stick to the convention of alternate interviewees
 being on opposite sides of the screen. (First interviewece looking left to right, second rightto

left, third left to right ete.) | | :

16- Voices: Try to avoid running two clips back to back without a commentary i." between.l
Where this is unavoidable, for example in the case of vox pops, in radio v to alternate
between male and female voices, The reason for this is to avoid confusion. ' P

17- Titles: Always make sure that you have the correct fitle for your interviewge and the correct
spelling of their name. This is particularly important for TV captions. If they have a
particularly long job title, agree a shortened version before You return froin the interview.

18- Ending: Try to avoid ending & report on a clip'of one of the interviewees. In TV this looks
untidy. In radio, it complicates life for the studio presenter. It also gives one side or another of
an argument the last word, o

19- Answers: If you are editing an interview as a stand-alone item, try to put as much of the non-

' controversial information in the intro or lead-in to the item and always remember to make
sure the intro ends with a question and the piece begins with an answer tﬂltﬁa! question,

20~ Options: For stand-alone interviews, always give an option of an early ending, with a shorter
duration and the right outwords. This will help the production team in case more urgent news
breaks or they need to cut back your item. | ; |

Checklist for TV News Story Packaging :
[Jnl";munateiy, 2ood news is harder for the news media to tell/sell than bad news. Couse_:quunt[;;, you
will have a better chance of having your story/event/whatever being covered if yoll present the news
media with the information they need - in a way that helps them justify covering your story, So it
boils down to this, does your story have sufficiently broad appeal to a wide, audience? If not, it
* probably won't get any air time. ' ' ' !
g Give a brief description of the event, and where and when it will be held. =
2- Make a list of all the possible angles for'the story. Keep in mind that it must appeal to a wide |
audience, :
3- Make a list of all the "teasers" that could be used to hook the interest of the audience, : |
4- Make a list of resource people that can be interviewed for the stary. OF course, you do want
to discuss it with them in advance. - ' ' ' '
5- Include phone numbers for these resource people and when they are availablé for interviews,
6~ Train your resource people to speak in "sound bites,” A news story cannol possibly get intg
all of the detail of the story. But with preparation, the intercsting aspects npeed to be
summarized in sound bites rather than long winded narrative, : :
7- Video pictures are important. If you have video tape of a previous year it will help - Qr you
L [

should find a way to "paint a picture” that they can show, ,
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Writing and Reporting for TV:

Finding the story and developing the sources

Repérters Bet news stories from various sources. The following are the main sources:
a} Listening: A reporter can get good stories by listening to others. While'travelling in a bus,
the reporter overhears the conversation between two passengers. “Did you igo to the town
today? There was a terrible accident. { .

A school bus overturned, Twenty children were taken to haospital.” By listening to this, the
reporter Eets a clue to a story. He now has to find out more details of the accident., Which
school bus was involved? How many children were injured? Were there any causality? In
which hospital were they been admitted? The reporter goes to the accident site to collect |
this information. The reporter’s job does not end there. He has to inform the photographer
about the accident. The next day’s newspaper should also carry some good phut'ographs
about the accident, '

b) Covering Events: “India-Pakistan cricket Test in Mumbaj”, “Kumbhmels in Alahabad”,
. “International Film Festival in Goa “, these are all events, Reporters cover'these events folr
their publications, channels or new bulletins. The coverage depends upon the importance
and . .

Magnitude of the event. A smalil panchayat level meeting will be coverad locally, whereas a
state level function will get wider coverage. if it is 3 national event; it wil| receive nationwide
attention. '

c) Press conferences: Another major source of news is the press conference. Legdérs of
political parties hold press conferences regularly. Ministers also hold press co'nferences to
announce various programmes and_policies of the government, Business houses arrange
press conferences to launch their new products, Organisations and Asscchtinns also held
press I I
briefings. ' .

d) Reports and statements: These are another major sources of news items. Various
commissions and committees submit thair reports to the Government which are a goldmine
as far as news reporters are concerned. Statements or press releases by leaders and
businessmen also make news, ;

e) Parliament and Assemblies:- Parliament and state assemblies wher in session gererate
lot of news. Questions in both the houses of parliament, proceedings, .*:aqilingI dttentions,
zero-hour mentions, debates and various acts passed by the parliament also make news,
The general budget and railway budget are presented in parliament. Smtalbudgetls dre
presented ;

in state assemblies. : . ~

. f] Police sources: The police are in charge of law and order. So the police always maintain a
close vigil about various activities of citizens. Reporters get details about crime, accidents
etc. from Eaul'ice sources.

]



| 1 i
E) Interviews: Interviewing people connected with an event or incident is @ very common,

practice used by reporters to get details. Television reporters take the opinion of people
which are called reactions. Occasionally, reporters of newspapers and channels anduct
long interviews with important people. News can also ariginate from government and non-

government sources, courts, airports, railway stations, educational in.rrtitutiuns, hospitals
etc. - ' : ' : :
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Writing for News :

A news package is an innovative way to convey news to a broad audience. It is a visual form
of news that has a story, characters, entertainment value, and facts, Hepn'rt'ers spend
certain amounts of their time researching stories, interviewing characters, and E:'u"Eﬂ'tUE“?
writing the scripts for these packages. iR, . i e
Writing a script should be the final step in creating an entire news package. News packages
need to have a beginning, middle, and an end, as well as characters. Be thinking of the
direction you want it go as you shoot video and conduct interviews. Once you have enough
audio and‘u]deo for your story, you are ready to begin:
| ' |
Basic Format of a TV Script: . ' '
Split Page: A TV script is divided into two vertical sections and is known as the Splii: page.' All
technical instructions and identifications of the video and graphics fall in the left portion of
the split page, and the script to be read by the anchor or report appears in the right column,
along with sound bite out-cues and times, ' N
* Separate the script into two columns, On the left side, write video. On the rightI side,
audio. Because you are writing for a visual medium, it is vital to separate out what
the audience will see and what they will hear. '
= Choose sound bytes that are emotional, provide an interesting opinion, or help your
| story along. As 'yII’GLI choose these sound bytes, mark the time on the tape next to the
sc-pnd byte you write out so the &ditor can find it easily, &
*  Write voice-overs that you, the reporter, will 5ay to push the story along. The voice-
' overs should not stick out, but rather sound natural with the story, 1 |
*  Weave sound bytes and voice-overs together to create a cohesive audio section to
your story. ' | '
* Find places to put natural sound, which is strongly connected with uid:an.
*  Write down video you have that complement the audio. 'r'c:u will haye a large
selection from shooting B-Roll in the field. Mark times next to the video so the editor
can find it easily. . | 1
* Read over your script and make sure it sounds natural, follows the guidelifes of a
story, and is easy to read so the editor will have an easier time editing it later.
* Once the script is completed you are ready to go into the sound booth and record
your voice-overs | i

i
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WRITiNG FOR Rapig

Writhg for Ear

a sll'u;u't time frame, Remembar that whai ¥ou write jg g)f that the audienca gets. S0 you musy crszz_le 8 plcture for your

By &an quickly ang
acourately imderstang i 1 '

- |
Aveid compound or Complex sentences, Remembelr the structure of SV Suhjec:-verh-dbject:

2. Use prasent tense more thar using past tapse.
'Thl's s especially lrua |f you'ra writing far broadcast NEWs Insiogd of print news. J
3. ‘Use a simple, hasic Yocabulary,

. ! i
Readars Ustally do not look at the unfamiliar words, With tomplicated and difficy; wards, listenars wi|
simply get jost. ; i

4, Use "you" and " forms of vorhs, I

| v
Casual writing for the BY8 also uses these canstructions, but business and academ)c wrlters somelimes
strive for a mars objective saung by using thirg PErson constructions ihe, she, jt, they, or tha Siuifer “one"y, -

: 5. Avoid paran thetical statem ents ' |
f i
Parenthetical stalements are difficult for gar o hangie, Penp_re can't hear the Parenthezes gg e8sily as thay
©an hear Peiieds, ar eyap commas, Bregk Parentheses [nig separate sentences ur leave fhem out
altagether. ‘ . . !
[} Y ' 4 i
8. Paraphrase more, quots less i

A speaker has trouble Indicating & direet Quate withowy Pecking the air with the first two fingers of each
hand, Radin broadeasters gant =ven have that option, Attribution 5 alze harder, When ¥ou Use a diract
: quale, giva the allribution at the beginning of the sentence — |t 5 a Variation fram the Ap Stylebook? Far
example, Instead of writing your quote, followed by “John Srmith, Article Title, 2004, Wiite, “As Johmn Smith

|
. Round off and “vargaliza™ slatistics

Rather than saying, "This years &ity budget wifl ryn $286,726 090, say that, "This years ety budgat calls
for naarly three hundred riflien doljars,* I

. & Spoll out numbers T | I

Speakers really should look at your BORY befare they deliver it, but many don'y. Spalling out nu'mbem helps
{o avoid stumbling, and alsp helps to make sure that the numbar gets reportad agturately,

a. Use simplz lan Quage , b

! Don'tsay "e.g " say "for example”, and ma ket it 2 separate Sentence instesd of a Parenihetical statement,

L (11 Follsh both the Intreduction and the conclusion ) i - |



You have already leamt how ta write In journalistic Inverted-pyramid styls, naw brask the habit fer the ear.
Listaners remember the first and the last thing they hear more than anyrmrng'in the middle. Beginner
speech writers tend to work hard on the main message and focus on introdustion and canclusion,

Fi-g I -
Before knowing how to wiite for radio, let's first know the basic elements of writing fana radio program,
They ara; i

= Know your Audience
i ; *  Reach of a radio station | E L
*  Audience share
i = Duration of listening
' . Impression ar Impact
*  Frequency

Know your Audience . '

Audiance Definition Ay o

As a writer, you shodld anlicipate the needs or expaclations of your Sudience in erdar o convey (nformalion or. argue for a
Particular claim, Your audience can ba your instrugtar, classmates, the president of an organizatian, the stal of 3 managemant
company, or any other number of possibililiss. Therefore, you need to knew your audience before you stant writing.

Types of Audience
L]

Analyzing an Audience

Analyzing your audience is sssantial, You need to investigate exactly what ¥ou are going to write, For example, you might
investigate who are the people reading different journal articles or trade magazines in your fisld of sludy. CI{acl: oul some of
these magazines or Journals and browss through several lssues. In addition, you might interview People whé will be your
listenars, 4

A . |
Remember: Anabyze yoeur audience before you stant wriling, so yeu'll know what format, satyle, ubczibylany, ar level or
infarmation is expectar, :

You can detenmine the characteristics about your target audience through a demographic profile, or by Investigaling Infermatian
arassumptions about your particular audience. i 1

Writing for ap Audience

2nce you know your audience, you ara ready to begin writing. Knowing your audience enables vou to salecd ar reject dotails for
that specific audience, In addition, differen! audience expect different types or farmats for lext Readers 'r.jni' Environmanth|
Impact Statements dan't want to read rhyming poetry extoling the vitues of nalure, Mothers getting lelters from children dor't
want to read a laberatory repart about the events of the past manth, Knowing the knowledoe lave| of ¥our audience wlll help
¥ou determing how to write, how much Infarmnation to include, how long to make your text, how sublective or objective you
should be; and how farmal ar informal your text should be. '

| 1



quartar-hours was 2,000, and that there were 8,000 impressians {85 abova) the average frequency must be's,

Reach ‘ '

| '
The reach of a radig stalion, alse known as tumulative sudience s the number of differant Pedple whe listen o a slation in a
time period longer than fhe basic unit. If the basgje unit is a quanter-hour, thei the reach for a quarter-hour ig tha same as the
BVEFEDE, As the time Period grows, the reash graws too, but maore ang mers showly,

Like averaga audignce, reach pap be expressag either in eztimate of thousands of lesteners, ar as B percentage of the
Population, It tends to be expressed as thousands for shorter time periods, and as Percentages for longer Pefiads - a.g. "Fn
Gold108.4 reaches 11,500 people from 7 te 10pm on Saturday night" or "35% of the tatal populatich in this brea are reached by
FM38 at least once a week "

ISharra

share, though always exprassad gs B percentage, s nat g percantage n'f People, but of person-hours. I¢s =asy to farget thls, bt
try not to! Take the statement "FMB8 has a 40% share of the radla augience in this area* That means: gut of every 100 hoyurs
that people in (he area spend Jrs.'lenlng to radio, FMS9 has 40 of those hours, That doas not mean it has B reach of 40%. The
reach could be 3 |of mare or {(maora likely) a |ot less, deponding an the number of stations |n the area, and how runj peaple
spend listening to each slation. .

Duratfon of listening |

Duration is sometimes known as the average time spent on listening. Consider & fime zone audiefice, which might BVerage
30% of the population, This can be axpressad in another way, which s mafhématicarlr identical: |f 30% of people are Iisl:enf'ng,
on an average, then It follaws that the average Person listans for 30% of the time. So if it was 2 3-hour tirlr'le Zane, the average
duration is 30% of 3 hours, which is 80% of an hour, or 54 minutes. ; i

Impressions

Impressions, also known as impacts, iz a measure used by advedisers. s the sum of the audiences at spedified ﬁmés -ag.
when ads aré broadeast. |f 8 stalien has an audience of 2,000 in 500 in the nexd, and the same ad is broadbast ance in each
Quarter hour, that will be 4,500 Impressions, the number of times the ad was heard, regardiess of the number of people who
heard I If the ad |5 broadeast twice In 8ach guaner-hour inztead of once, the number of impressions will be s.tqnn. If the total
cost of advertising is divided by the total number of impressions, you can calcutate the cost per thousand Impressj;:n's. This is
a measins that advertisers find usefyl when warking out which statlons lo advedise with, i '

'
i

Frequency

Frequency is anather maasyre used mainly in advertising, |t's an answer 1o the question "how often diq listeners haar the aqb~
If {eentinuing the pravious exampla) an ad fs breadeast twica in each of two quaner-hours, tha frequaney will fange botwean 0
(because some pecple would not have heard it at all) and 4 (smang those who listaned to the statidn for bath qi:artar—huurs].
Actually, there are twa measures of frequency: the average fraquency and the frequency distribution, Frequency Is normally
based an the whals population - because that's who the adveriser |5 trying to atiract. IF we know that the reach I'r:rllha bwa

figures cannet be calculated from the data I've supplied - you'd need to go back to the raw data. A eemmon geal for ad ulanislers
is to achieve what they call a 3-plus reach - that iz, the number of People who hear a message af 'Iu:aaslI three times. The
Feasoning is that peopla don't fully understand massage bl they'va J'Irear-:l it 3 times - which s ena consequance of defining
radio listening as being within earshot of an audible radio. If you yse g tighter definition, you'd fing that ene hearing was often
enough 1o be effactive. The 3plus rule of thumb fs unly a starting paint, It is not wel) Supported by research data.

! [ i
Writing for Radie ,



Radio writing formats

A,

Fermulate 2 slary idea, Outling Your characters, plot, salling, conflict and resolutian, ' I

i
Wiite 5 narmative of ths_: story, Put the_ "meat" of the stary on the bopes of your autline. Always keep tha

Wiite the dfa'luguas bazed on Your narrative. Let ¥our characters and sound effacts give the liztenar a clear
‘Picture of the action in their mind. } .
Fut the story fnto radig sefipt format’ Thig includes:

Wiite heading
Write scane's heading y .
Include script cues i '

Insert musio cuas
Includa the dialogue cues i [ ; 1
Insent the sound effact Clgs
Compese your produciion notes

Ao orp’

L V i
Edil your radio script afer letting it sit for a faw hours or days, A fresh sel of ayes will hefp you cateh any
mistakes in grammar or plet, Consider having a third-pany serubinize the seript for you. f

Dafined by the form they take i
The vioicer; The foundation stone of radio writing is the voicer, It should not be langer than 1 minute 30
seconds. The vaicer describas an event or a situatlon, lts construction is guidad by sirict rules. .

The package: This is a voleer, lllustrated by an interview elip or by some saund recorded at an event,

The news headlinzs: This Is the "shop window” of [he radio naws pregramme, [t is a'resume of the main
news, with mere detail to coma in the news programme, The news headlines shnulrd comimand attention
but be without being "pushy",

] II . y i
The intro: Thesge are the Intmdur:tory wards that allow a subject to be developed, in g voicer, 2 packsge
oFan interview. (Make sura they are not superfiuous.)

| ]

The outra; These are the words that can be used al the and of 3 package or a voicer, In general they
provide additional Infarmation about the subjact that has just been discussed, I

Brisfs or shorts: These are a succession of news ilems, cut down 1o betwesn .15 and 20 secohds, in
length. This requires significant sffort: tight news writing is by no means easy, , L

Defined by their content
Tha Dn-Thel-Spot Report: This is 2 radie-pheto. Pure facts, = witnessed by the reparter in the fied. The
facts, nothing but the fasts! i 04

‘The Spotlight: Ta highlight a partieuar B3pect of & running story. fExampJe, Major ai(l:rne disasters in tha
pasl decade, y .



What It Says In the Papers: What' Says In The Fapers, or the Bress Review, gives an accaynt af the
work of our calleagues in the written press. Itis g particularly difficult task. Doing tha Press review calls for
very speady reading, writing, and great attention lo news in all Its forms, It Is one of the vary ram radio
ferrnats that ean go beyond five minutes :



Shri Ram College, Muzaffarnagar

(Department of Jownalism & Mass Communication)

Duate 28-01-2020

Notice
All the Faculty members of Journalism & Mass Communication Departinent are
hereby inform that there will be o discussion over "Writing for Television" topic
delivered by My Brij Kishor Sinzh, Faculty Deparament op Journatism & Mass

Communication on dated (11-02-2020) ar 3:30pm. Kindly participate in it and have

healthy. discussion over the topic. _
L ancad)
'(/\%M“ ‘J,I;b (oo (@@Jﬂ”—)

Ms. Shiwani Berman . Bavi Gattani

Convener, Saturdeay Cluh HOD
Dept. of IMC Dept. of JUC
S.No. Name of FﬂcuiE_ - Signatu?u

I 1 | Dr. Ravi Gautam (Q '.ﬂ =
2. | Dr. Rajesh Krishan Bht £;LEQ[A -

I S ) ol _—
3. Dr. Sandeep Srivastava LL\‘.’—L‘EE‘
: - il VR
4. Ms. Vaishali Garg \(é;j%l/‘”'u-}i*’
5. "Mrs. Nibha Sinba - AND o
B - ’}uap:%_
6. | Mr. Brij Kishor Singh (‘iﬂﬂ\
T. “Mr. Manu Kaushik L ,"\wauiﬁ_,
8. . Mr. Tarun Pal | —T/{:Lh- LL:L .
S SOOI O il .
19 Ms. Shivani Gupta ( iy, pAa
_ | . CSWeep
10. Ms, Shiwani Berman ‘ ’\_g;l e

1. Mr. Shiv Kumar | (%uu k .




Date 01-02-2020

Shri Ram College, Muzaffarnagar
(Department of Journalisim & Vasy Communication)
Attendance Sheet of Saturday Tea Club

Session 2019-20

Ih*ia. Shiwani Berman —

11, "Mr. Shiv Kumar

["S.No. |  Nameof Faculty
1k, Dr. Ravi Gautam
2.  Dr. Rajcsh Krishan Bliat
i 2 | Dr., Sandeep Srivastava
4. Ms. Vaishali Garg
5. Mrs Nibha Sinhe
6. | Mr. Brij Kishor Singh
7. Mr. Manu Kaushik
3. Mr. Tarun Pal -
(9. Ms. Shivani Gupta
10.

Aoudech

PO o




WRITING FOR TELEVISION

Writing for Television |
~ The language of TV must be simple and direct. The news writer may have to edit and rewrite
many stories so as 1o remove any type of confusion. The essential cﬂmp!r:ment of TV is that
its visual component is very important. Equally important is the careful blend of both audio
and video components, 50 a3 +o leave harmonious impact on the viewers.

Before Scripting for TV programmes, it is essential to research the subject, visit various
locations and sites and have a feel of general environment and the atmnspheré. Srories
written for TV are written in conversational style, cléarlw,r and simply so thatl%.riewer"s can
easily understand the story. , ;

The first rule of broadcast news is that the story must be clear at once Unlike the reader the
viewers have no second chance to go over the material. The sentences used are short then
the sentences which are written in newspapers. Broadcast writers use the present tense in
their Iead'. Broadcast news is supposed to give the viewers a sense of immediacy or events
being covered as they happen.

One needs to keep in mind the following points while scripting:
Practice is the key ' |

The only way to learn television scripting is to write, write and write. The more you practice,
the easier it gets. ‘ '
What is your focus? | '

Thié is a question you must ask before you start writing. If you do not have an answer, do
not write! Once you are focused, work alongside it. You will have a sharp edge to your
writing. )
simplicity is magical ; . :

The simpler you are, the more effective will be your script. There is tremendous power in
simplicity. ' *e
Write to visuals

Look at your visuals pefore you write your final script. The visuals will allow your script to

< flow.

Do not waste words
Avold writing what you can see. For example, “This is a farm where laborers are WDlhr(inE," Viewers
can see that. Use that opportunity t0 give out other information. ; '

Accuracy is imperative

Never include a single fact that cannot be understocd. Your credibility depends on it: Your
pname and accuracy should go together in the viewer's mind. ; '

Short Sentences are Best '

In television, short sentences are best, The voice over artist will love yau. It’s easier to write.
it will be easily understood. '
Write in the present tense

Use the preseﬁt tense. It gives a feeling of immediacy, News is all about NOW.



The way you write will determine whether the viewer will watch '

Invest time in writing the first voice over. It will determine whether \,rnu'r stary will be
watched or not. ' :

Read aloud \

The best way to test your script Is to read it out aloud. Better still; get someone 1o feat{ your

script. Then, you easily get to HEAR the subtle mistakes of words, and sentehces. !

personalize your script

The viewer feels you are talking to him or her as you Use wards like you and we. Ask

_ questions. It gets the viewer thinking for the answers. - :
Time your Script o,

Chalk the timings of each picture sequence and make sure the commentary fits. You may

have to edit or write another line. Time every script to see that news bulletins and schedules

- for programmers do not go awry. '

Writing for Fiction

L i ¥
If you do not like to watch television, then you cannot write for TV. Being a scriptwriter, it is

required to watch a lot of television. Here are some tips on what to watch and what to look

for when you're watching: |

® Don't just limit yourself to one genre Of format. Watch a

] I N
wide variety of
shows. Watch at least 30 minute shows and 60 minute shows.
. Take notes on your reactions at first, Write down what you liked and disliked

as a viewer. When you got bored, when you laughed, when you lost interest
and start flipping through @ magazine? '

e And then, once you've got a feel for what works for you as a viewer, try to
. write a couple of scripts. :

o Read the script, and then watch the episodes with the script at your side.

. Do your research. If your programme, requires special knowledge, start

studying. For example, if you really want to write about police procedures, it's
agoodideato have a passing acquaintance with police regulations.

. Figure out how your idea stands out from the crowd. How is it different from
the shows already in the market? You need to be able to expres'althis ina
santence or two at the most, which is called a logline.

. vour logline needs to differentiate you from all the ‘othér shows i;'u the

market. It should be brief, to the point, and should stress what's special about
your show.
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Writing for the Mass Media

Writing for the Mass Media was written (o help you become & better writer. It
. also introduces you to some of the major forms of media writing and some of
the conventions and customs of writing in a professional envirofiment,

|

The following are some of the principles of clear, effective wrilting that are
elaborated throughout the book. ;

|
i

All media writing exhibits the following four characteristics: accu racy, ciarity,
precision and efficiency.

Use short words rather than long ones.

Prefer familiar words over unfamiliar ones.
Be precise. Be sure that each word conveys its precise meaning. Uge your
dictionary and thesaurus. 1

Use strong verbs, and prefer active over passive voice.

Watch the use of qualifying words and phrases. Check your adjecfives,
adverbs and prepositional phrases. Are they needed? If not, strike them out. Be
especially alert for long strings of prepositional phrases. Prefer the use of nouns
and verbs to adjectives and adverbs. |

Use short sentences. Try not to average more than 20 words a sentence.

Vary sentence length. Balance long sentences with short ones. Monotony in
sentence length puts the reader to sleep. |

Be'straightforward. Rambling seﬁtences, filled with qualifying clauses, cause
p ¢ il |
the reader to lose the train of thought. You should take the most direct route
between subject, verb and object. - '

Avoid wordiness, jargon, pompous phrases and generalities.

L ;
Use restraint. Sound facts speak for themselves. An understatement is often
~ more effective than flamboyant words and phrases. ' :

i



Revise. Read and reread what you have written. Then revise and pewrite until

. | ] i
you have achieved clarity and a pleasing style.
Use transitions. Weave the copy into a coherent whole by using t‘rapsiti'mlla.l _
words, phrases and paragraphs to bridge any gaps that would jar the reader.
Avoid abrupt shifts from one topic to another in a story.

~ Read your story aloud. This will help you hear how the story will sound to-the
reader and make it easier fo catch lapses in grammar or phrasing.

. Before turning your story in and after you've completed all of ypﬁr revisiéns,_
read your masterpiece one final time for grammar and style only, Often
gramimar and style errors that may have crept into your copy in the heal of

composition will be corrected on this final read-through. |
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Indian Culture

Indian cultureis the heritage of social  norms, ethical  values, traditional customs, belief
$ystems, political systems, artifacts and techinologies that originated in or are associated with
the Indian subcontinent. The term also applies beyond India to countries and ctltures whose
histories are strongly connected to India by immigration, colonization, or influence, particularly
in South + Asia and Southeast ' Asia.
[ndia's languages, religions, dance, music, architecture, food and customs differ from- place to
place within the country. ' '

Indian cul;:urc,. often labelled as a combination of several cultures, has been influenced by a
history that is several millennia old, beginning with the Indus Valley Civilization. Many
elements of Indian culture, such as Indian
" religions, mathematics, philosophy, cuisine. languages, dance, music and moyics have had, a
profound impact across the Indosphere, Greater India and the world.

Religious cultwre . e

are all based on the concepts of dharma and karma. Ahimsa, the philosophy of nenvielence, is.an
important aspect of native Indian faiths whose most well known proponent was Mahatma
Gandhi, who used civil disobedience to unite India during the Indian independence mavement —
this philosophy further inspired Martin Luther King Jr. during the American civil rights
movement. Foreign-origin religion, in¢luding Abrahamic religions, such as Judaism, Christianity
and Islam, are also present in India, as well as 7oroastrianism and Bahd'i Faith both escap"mg
persecution by Islam have also found shelter in India over the centuries. :
|

India has 28 states and 8 union rerritories with different culture and it is the second most
populated country in the world. The Indian culture, often labeled as an amalgamation of several
~ various cultures, spans across the Indian subcontinent and has been influenced and shaped by a
history that is several thousand years old. Throughout the history of India, Indian culture has
been heavily influenced by Dharmic religions. They have been credited with shaping much of
Indian philosophy, literature. architecture, art and music. Greater India was the historical extent
of Indian culture beyond the Indian subcontinent. This particularly ‘conceins the spread
of Hinduism, Buddhism, architecture, administration and writing _system from India to other
parts of Asia through the Silk Road by the travelers and maritime traders during-the ecarly
centuries of the Common Era. To the west, Greater Indiaoverlaps with Greater Peysia in
the Hindu Kush and Pamir Mountains. Over the centuries, there has been & sig‘niﬁﬂunt fusion of
cultures between Buddhists, Hindus, Muslims, Jains, Sikhs and various tribal populations in
India.

 India is the birthplace of Hinduism, Buddhism, Jainism, Sikhism, and other religions. They are
collectively known as Indian religions. Indian religions are a major form of world religicmﬁ along
with Abrahamic ones. Today, Hinduism and Buddhism are the world's third and fourth-largest
religions respectively, with over 2 billion followers altogether, and possibly as many as 2.5 or
7.6 billion followers. Followers of Indian religions — Hindus, Sikhs, Jains and Buddhists make up
. around 80-82% population of India. '



India is one of the most religiously and ethnically diverse nations in the world, with some of the
most deeply religious sacieties and ‘cultures. Religion plays a central and definitive role in the
life of many of its people. Although India is a secular Hindu-majority country, it has & large
Muslim population. Except . for Jammu and
Kashmir, Punjab, Meghalaya, Nagaland, Mizoram and Lakshadweep,  Hindus form  the
predominant population in all 27 states and 9 union territories. Muslims are present throughout
Illdiﬁ, with large populations in Uttar Pradesh, Bihar, Maharashtra, Kerala, Telangana, Andhra
" pradesh, West Bengal and Assam; while only Jammu and Kashmir and Lakshadweep have
majority Muslim populations. Sikhs and Christians are other significant minorities of India.

Because of the diversity of religious groups in India, there has been a l]ist:}ry of turmoil and
violence between them. India has been a theatre for violent religious clashes between members
of different religions such as Hindus, Christians, Muslims, and Sikhs. Several groups have
founded various national-religious political parties, and in spite of government policies minority
religious groups are being subjected to prejudice from more dominant groups in order. to
maintain and control resources in particular regions of India. ' !

According o the 2011 census,  79.8% of  the population of
India practice Hinduism. Islam {14.2%), Christianity (2.3%), Sikhism (1.7%), RBuddhism (0.7%)
and Jainism (0.4%) are the other major religions followed by the people of India. Many tribal
religions, such as Sarpaism, are found in India, though these have been affected by major
religions stich as Hinduism, Buddhism, Islam and Christianity. Jainism, 7 oroastrianism, Judaism,
and  the Baha'i Faithare also  influential but  their numbers are  smaller.
Atheism and agnostics also have visible “nfluence in India, along with a self-ascribed tolerance
. to other faiths. According to a study conducted by the Pew Research Centre, India will have
world's largest populations of Hindus and Muslinis by 2050. India is expected to have about 311
million Muslims making up around 19-20% of the population and yet about 1.8 billion Hindus
are projected to live in India comprising around 76% of the population.

Atheism and agnosticism have a long history in India and flourished within ﬁram‘ar,la movement.
The Carvaka school originated 1 India around the 6th century BCE. It is onc of the earliest form
of materialistic and atheistic movement in ancient India.
Sramana, Buddhism. Jainism, Ajivika and some schools of Hinduism considér atheism to be
valid and reject the concept of creator deity, ritualism and superstitions. India has prodiced some
notable atheist politicians and social reformers. According to the 2012 WIN-Gallup Global Index
of Religion and Atheism report, 81% of Indians were religious, 13% were not religious, 3% were
- convinced atheists, and 3% were unsure or did not respond - L,
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What is English Literature? N

English Literature. is one of the most popular majors in colleges and
universities'in the US, with a huge number of students enrolling every year
due to its diverse nature and numerous graduate opportunities. But with
such a broad area of study, prospective students are often confused about
~ what a degree in English Literature actually provides. This article explains
what an English Literature degree looks like, and what doors it can open
for graduates. '

Common uses of an English Literature degree include becoming & writer. researcher, or teacher.
However, there are many other ways to utilize an English Literaturc degree. Some students use it
as a'stepping stone fo a degree in Law, or in this day and age, some will use it to begin a path in

the digital marketing world. Whichever route you end up on, this degree can open doors; to many
fulfilling career options.

What is English Literature at its Very Core? . |

- English Literature refers to the study of texts from around the world, written in the English
language. By studying a degree in English Literature, you will learn how to analyze a multitude
of texts and write clearly using several different styles. Generally, literature refers to different
types of text including novels, non-fiction, poetry. and plays. among other forms. However,
literdture is a contested term, as new mediums for communication provide different types of
* contemporary literature. r
Literature is generally defined as writing with artistic merit. However, other typés of text such as
screenplays, nonfiction, song lyrics, and online communication through blogs and other means,
could now be considered literature under the contemporary understanding of the term. The
English Literature programs in most major US institutions will largely study the traditional
literary texts. An English Literature major will likely examine texts including poetry, drama, and
prose fiction, perhaps briefly covering more contested forms of literature i therr chosen path.”

Studying Literature Versus Reading for Pleasure

If you choose to study Literature in the US, you will learn how to read different texts and analyzce
. the style. use of different types of language, and meaning, in depth. You will also learn how to
write clearly, concisely and analytically in stylistically different forms. Generally, Literature
courses are divided into different focuses: British Literature, American Literature, World
Literature, and periods (pre-1800 and post-2000). You will have core courses in several of these
topics and will also be expected to choose a focus of your own interest, such as creative writing
. or drama. You will ultimately gain a much more in-depth understanding of the texis you cover
than is possible from solo-reading, and learn how to express your knowledge through written
analysis and presentation or class discussion. '



I
Why Study English Literature?
Studying English Literature in the USA will give you a better understanding of the world around
_ you. A Literature degree provides transferable skills that teach you to deconstruct and analyze in
order to provide a critical viewpoint in all areas. As an international student, studying English
Literature demonstrates to an employer that you have a strong grasp of the English language and
are proficient in professional English.

L

There are several different paths for careers in literaturc as a graduate. You can also take
graduate COUrses and become a teacher, lecturer, or journalist, with common CrossoVers for
graduating English students including business, law, and education. Or you can usg your
analytical skills to move into unexpected careers such as marketing, advertising, ar prefty much
anything you are willing you adapt to. There are also obvious positions available in the
publishing industry, from editor, to proofreader, to literary agent. Many creative writers,
including novelists, poets, and screenwriters, among ‘others, start their careers by gaining an in-
depth understanding of written English before developing their individual abilities for expression
through writing. =

If you want 1o gain a strong-hold on the English language, develop your critical analysis of the
_ world around you, and study in a degree that will provide you with numerous different career
opportunities, English Literature could be the right pursuit for you. '
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History of Photojournalism

18-04-2020 ;

Ms. Shivani Gupta

The existence of photography in India can be traced back as early as the 16th century, when the
Camera Obscura acted as a mechanism for projecting images. These early cameras did not fix an
image, but only projected images from an opening in the wall of a darkened room onto a surface,
turning the room into a large pinhole camera. Later experiments started and the process of
photography became more technologically advanced. However, the serious influx of Photographic art
arrived in India under the reawakened sway of the Colonial Powers. Despite lack of prompt transpoit,
apparaius  photography ~ was available  in India as early  as 1850s.

' . ' i
The Bombay Photographic Society was formed in 1854 with 200 members. Similar bddies were
formed in Madras and Calcutta in 1856 tied to the colonial regime. The East India Company declared
‘Photography to be the most accurate and economical means of recording the architectural and -
archaeological monuments for official records, travelers ete. The company actively encouraged the
employees to photograph, and record archaeological sites. Thus, it was due to this that photography
became a key element of the 'Archaeological Survey of India', established in 1861 (following on
from the activities of the 'Asiatic Socicty' dating from 1784) and still  in cxistence.

Many missionaries coming from Britain to bring Christianity to India were keen and sometimes very
competent amateur photographers. These few westerners in India formed the major market for
photography in India being largely the ones with the money 1o buy _photographs.

During the period of 'Indian Mutiny', there was a considerable public interest about India in'Britain,
creating an increased market for photographs about the culture and lifestyle in Indid. Thus, this was a
key event in the development of photography in India - as well as a milestone in the struggle for
independence. People who read stories in the newspapers about Delhi or Lucknow wanted o see
what these places looked like and wanted to see pictures of | the! Indians.

‘Later on, in the 19th century, India was at the vanguard of photographic deyelopment and a wide ~
range of arresting images about India liad been captured the photographers, many of which had never
Been seen in public before. The photographs drawn from the British Library and the Howard and
Jane Ricketts Collection, reflected the major preoccupations and achievements of 19th century Indian
photography. They included: the early amateurs who first introduced the medium; the documentation



of India’s architectural and ethnic diversity; the achievements of commercial photographers such as
Samuel Bourne; and Princely | India.

+Other themes included natural history, panoramas, trade and the industrialization of India and the ~
Durbars. Since the 18th century people, events and landscapes in India had been keenly observed and
doclimented by both Indo-European artistic cult in paintings, drawings, aquatints and lithographs.
Within a few years of its introduction in Eurdpe in 1839, however, photography had become the new
recording medium. After which, it was no more 3 rocket science and photography became available
for the mass-market in 1901.
Since then, the colour film has become standard, as well as the automatic focus and automatic
exposure cameras. And today, with the introduction of Digital cameras, the SLR, DSLR ete the
digital recording of images is becoming increasingly common in India as well !



Shri Ram College, Muzaffarnagar

(Department of Journalism & Mass Communication)

IFate G5-05-2020
MNotice

“All the Faculty members of Jouwrnalism & Mass Communication
Department are hereby inform that there will he a discussion over
"Animation" topic deliverza by Dr o Sandeep Srivastava, Fuculty
Department of Jowrnalism & Mass Communication on dated  (19-015-

2020 at 3:30pm. Kindly participate in it and have healthy discussion

over the fopic.
(.ﬁk&“ﬁﬂ.bi r{,a/a.‘»l'ﬂ"—;

Ms. Shiwani Berman Dir. Ravi Gautam
Convener. Saturdeay Club HOD
Dept, of JMC Dept. of IMC
"S.No. | Numecof Faculty __:I - —_—1;.' HEJE ]
ke: Dr. Ravi Giautam I
2 | Dr. Rajesh Krishan Bhatt ' ]
5 ——— I ]
3 | Dr. Sandecp Srivastava | k&ﬁ&‘w l\aﬂﬁ’l,_
R T 7T B A S
3 ‘vir‘-. Ni_bhu Sinha 3 - l - '}LP&D/Q, ]
O Mr. Brij Kishor Singh |

T "Mr. Manu Kaushik = s _W
8 I Mr. Tarun Pal W _ W |-_
9. Ms. Shivani Gupta — \é[‘%u_}:w:f_—

— — et R
10, Ms. Shiwani Berman %1!,\@9j}

1. | M Shiv Toumar - r N i




Date 09-05-2020

Shri Ram College, Muzaffarnagar
(Departivent of Jouwrnelism & Masy Communication)
Attendance Sheet of Séturday Tea Club

Session 2019-20
S.No. [ Nameof Faculty  Signature -
Dr. Ravi Cratitim
_[ET Rajesh Krishan Bhatt - i d@_ﬁa—t’i |

| Dr. Sandecp Srivastava ' ﬁs ;;IEC;SL, :
Ms. Vaishali Carg MNa

Murs, Nibbo Shoiha

o w] & W o -

VT, Brij Kishor Singh

| R~
| Mr. Manu kaushik

: M. Tarur Pul - _ | ) _
N A —— e —— = - - — —
Ms. Shivani Giupla %Lll‘bﬁq

Ms. Shiwain Berman

2

- —a = N . S| I - e

L Mr. Shiv K umar F\%k}-kd ~




-

— Animation

Animation is a method in which figures are manipulated to appear as moving
images. In traditional animation, images are drawn or painted by 'hand on
transparent celluloid sheets to be photographed and exhibited on film. Today, most
animations are made with computer-generated _imagery (CGI). Computer
animation can be  very detailed 3D __animation,  while 2D computer
animation (which may have the look of traditional animation). can be used for

_ stylistic reasons, low bandwidth, or faster real-time renderings, Other common

animation methods apply a stop motion technique to two and three-dimensional
objects like paper cutouts, puppets, or clay figures.

Commonly, the effect of the animation is achieved by a rapid succession of

. sequential images that minimally differ from each other. The illusion—as in

motion pictures in general—is thought to rely en the phi phenomenon and beta
movement, but the exact causes are still uncertain. Analog mechanical animation
media that rely on the rapid display of sequential/ images include
the phénakisticope, zoetrope, flip book, praxinoscope, and
film. Television and video are popular electronic animation media that originally
were analog and now operate digitally. For display on the computer, techniques
like animated GIF and Flash animation were developed. oL

Anpimation is more pervasive than many people know. Apart from short

~ films, feature films, television series, animated GIFs, and other media dedicated to

the display of moving images, animation is also prevalent in video games, motion
praphics, user interfaces, and visual effects.

The, physical movement of image parts through simple mechanics—for instance

moving images in magic lantern shows—can also be considered animation. The

mechanical manipulation of three-dimensional puppets and objects to emulate
living beings has a very long history in automata. Electronic automata were
popularized by Disney as animatronics.

Animators are artists who specialize in creating animation. .



